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Buddy, can you spare an idea? In these 
days of recession and tight budgets, many 
institutions are coming up with new ways 
to increase income. For example, some in- 
stitutions are leasing vacant campus land 
for development into shopping centers or 
research parks. Others are borrowing 
money to purchase profit-making enter- 
prises such as Tv stations and travel agen- 
cies. Some are bartering resources with 
businesses and municipalities. Is your 
school, college, or university finding new 


ways to ease the financial pinch? If so, let 
us know your enterprising ideas. CAsE Vice 
President John H. Kuhnle will compile the 
information and share it through CAsE con- 
ferences and publications. Write to him at 
CASE, Suite 400, 11 Dupont Circle, Wash- 
ington, DC 20036. 
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More Murphy. It had to happen. A clever 
person (Allen Zoll, of Management Educa- 
tion Associates) figured out what would 
happen when you apply Murphy’s Law to 
meetings. Here’s a sampling: @ The Pa sys- 
tem in use in adjoining rooms will be piped 
into your meeting room. @ Refreshments 
arriving on time and containing the cor- 
rect mixture of coffee, tea, and soft drinks 
will have been sent to your sleeping room. 
© Podiums will be the ideal height and 
focal distance for the average speaker. The 


average speaker will be unable to attend. 
© Extension cords will be two feet too 
short. @ A film that has been correctly 
cleaned, inspected, rewound, threaded, and 
introduced will break. ¢ One-half of the 
group will mention that there is not 
enough food. The other half will observe 
that there is too much. All will complain 
that they are gaining weight. These and 
other Zoll’s (we mean Murphy’s) Laws ap- 
ed in Successful Meetings magazine. 
Meetings magazine. 
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Cahill and Albert L. Page, May/June 
1982, p. 42. 

“Dialing for Duke: Reaching out to touch 
alumni raises $400,000 in the first year 
of broad-scale phonathons” (volunteers). 
Mary McGranahan Moss, November! 
December 1982, p. 24. 

“Don’t leave the most valuable piayer on 
the bench” (“Debate: Chief development 
officer: Player or coach in the major gifts 
game?”|. Joseph B. Leckie, April 1982, 

p. 50. 

“Eye to the future: Why corporate support 
is likely to increase.” Frank Koch, Feb- 
ruary 1982, p. 34. 

“Eyeball to eyeball: The whys and hows of 
personal solicitation” (annual fund). H. 
Perk Robins, November/December 1982, 
p. 20. 

“Father Hesburgh: ‘Without a vision, the 
people perish’” (“Profiles in giving: 
Seven imaginative givers and askers”), 
(major gifts}. Richard W. Conklin, April 
1982, p. 16. 

“Frederick D. Patterson: ‘A mind is a terri- 
ble thing to waste’” (“Profiles in giving: 
Seven imaginative givers and askers”}, 
(endowments, historically black col- 
leges). Susan Heitman, April 1982, p. 20. 

“Getting psyched: A volunteer’s guide to 
asking for the major gift” (“The Art of 
Asking”), (solicitation techniques). W. 
Noel Johnston, April 1982, p. 41. 

“Getting to the point: When, why, and how 
to pop the question” (“The Art of Ask- 
ing”), (major gifts, solicitation tech- 
niques). Edward G. Cell, Jr., April 1982, 
p. 45. 

“Getting together: How to call on a pros- 
pect” (“The Art of Asking”), (major gifts, 
solicitation techniques). Ralph A. Jones, 
April 1982, p. 43. 

“Going first class: How to get alumni to 
like fund raising” (annual fund). Melissa 
R. Drake and Ray Willemain, 
November/December 1982, p. 40. 

“Hoist on our own petard: How the new 
tax law affects deferred giving.” David FE. 
Thornton, March 1982, p. 18. 

“Honor thy parents: You can reap benefits 
from a parents’ program.” Peter Cum- 
mings, July/August 1982, p. 14. 

“How to design effective surveys” (market 
research). Kathleen Kelly, May/June 
1982, p. 35. 

“How to grow a big gift: Cultivating donors 
who make the difference.” Lucretia L. 
Martin, April 1982, p. 32. 

“It’s time we organized for major gift fund 
raising.” David R. Dunlop, April 1982, 
p. 56. 


“Keith G. Briscoe: ‘Greatness can come 
from a small place’” (“Profiles in giving: 
Seven imaginative givers and askers”), 
(major gifts, capital campaign). Barbara 
McKenna, April 1982, p. 28. 

“Kick off with a plan” (annual fund, 
phonathons, direct mail, personal solic- 
itation, volunteers). Robert D. Sweeney, 
November/December 1982, p. 13. 


CASE CURRENTS 


: ‘ 
BUTTONS 


Inventive inventory. Faculty and staff 
members at the University of Pennsylva- 
nia can easily take stock of the communi- 
cations services available to them. The Pr 
staff has put together a “communications 
inventory” describing services offered by 
the various campus offices. The February 
19, 1982 issue of up’s newsletter, the Al- 
manac, carried the four-page inventory. For 
a copy, write to Ron Francis, Special As- 
sistant to the Director of Communica- 
tions, up, Philadelphia, PA 19104. 


Rating your résumé. Does your résumé 
explain clearly all those wonderful qual- 
ities about you, or is it misleading? Is 
your résumé outs ing, inadequate, or 
just o.k.? Here’s a way to find out these 
and other details, and to receive tips on 
where to go for help. Send your résumé, 
$2, and a self-addressed stamped envelope 
to: The National Center for Job Market 
Studies, Box 3651, Washington, DC 20007. 


“Let your fingers do the walking: The nine 
steps of surveying alumni via telephone” 
(donor segmentation, annual fund). 
Robert D. Mills, May/June 1982, p. 38. 

“A look at why alumni give.” Robert D. 
Mills, May/June 1982, p. 39. 

“Marajen Stevick Chinigo: A university is 
a beautiful thing” (“Profiles in giving: 
Seven imaginative givers and askers”}, 
(major gifts). C.E. Flynn, April 1982, 

p. 24. 

“Mindpower marches on: A sampler of 
corporate-campus links” (corporate rela- 
tions). Patricia LaSalle Alberger, October 
1982, p. 20. 

“Money by mail” (annual fund). Toni L. 
Lehtinen, November/December 1982, 

“$$$ calls the plays” (anmual fund, staffing, 
budgeting). Nelson Cover, Jr., 
November/December 1982, p. 17. 

“More smoke than fire: How major donors 
react to the Economic Recovery Tax 
Act.” E. Burr Gibson, April 1982, p. 48. 

“New ideas: try ’em” (annual fund). Nelson 
Cover, Jr., November/December 1982, 


p. 62. 

“Pass thie alka-seltzer: How market re- 
search eases the pain of ‘gut-feeling’ so- 
licitation” (annual fund, donor segmen- 
tation). Kathleen Kelly, May/June 1982, 
p. 32. 

“The reunion fund revisited” (annual fund, 
volunteers). Russell FE Carpenter, 
November/December 1982, p. 44. 
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Perspective Maps can be made 
from your photos and ptans. 
No costly trips- necessary. 
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“Robert W. Woodruff: Confidence in Em- 
ory” (“Profiles in giving: Seven imagina- 
tive givers and askers”), (major gifts, cap- 
ital campaign). Andrew W.M. Beierle, 
April 1982, p. 22. 

“Setting fund-raising priorities.” Joel P. 
Smith, September 1982, p. 28. 

“Should you campaign during a recession?” 
(capital campaign, annual fund). R.M. 
Schell, May/June 1982, p. 28. 

“Six ways to fuel your annual fund drive” 
(challenge grants, gift clubs, computers). 
Patricia LaSalle Alberger, November! 
December 1982, p. 34. 

“So you want me to read your proposal” 
(foundation support, grants). Thomas E. 
Broce, July/August 1982, p. 62. 

“Start with a vision: How a small college 
cultivated a big gift.” Jake B. Schrum, 
April 1982, p. 38. 

“The triple whammy: The Yale Quarter 
Century Fund starts graduates on the 
path to giving” (students, 25th anniver- 
sary gift). Monica C. Robinson, 
Noveraber/December 1982, p. 48. 

“What determines fund-raising effective- 
ness?” (staffing, management, case 
statement). William L. Pickett, January 

1982, p. 22. 


Government Relations 


“Battle of the budget” (student aid, federal 
relations). James L. Fisher, July/August 
1982, p. 9. 

“Catching the legislative eye: How Penn- 
sylvania colleges and universities devel- 
oped an editorial support campaign.” Ar- 
thur V. Ciervo, September 1982, p. 40. 

“Guidelines for visiting newspaper 
editors.” Arthur V. Ciervo, September 
1982, p. 41. 

“Guidelines for visiting Tv news directors.” 
Arthur V. Ciervo, September 1982, p. 42. 

“Pacu goes to Washington: How Pennsyl- 
vania colleges and universities fought 
federal student aid cuts.” James A. 
Ream, September 1982, p. 38. 


Institutional Relations 


“Advertising rates! How to find the right 
agency.” Philip C. Johnson and Patricia 
L. Meador, July/August 1982, p. 44. 

“Aiming for improvement” (market re- 
search). Howard R. Rowland, May/June 
1982, p. 64. 

“Buying good press: Use advertising space 
to run your own column.” Betsy Hirst, 
July/August 1982, p. 48. 

“Catching the legislative eye: How Penn- 
sylvania colleges and universities devel- 
oped an editorial support campaign.” Ar- 
a V. Ciervo, September 1982, p. 40. 

“Computer to the rescue: How a multi- 
terminal computer system helps stretch 
a small news bureau staff.” Louis Mar- 
got, January 1982, p. 16. 

“Courses via cable: New adult education 
medium has pr impact” (electronic 
media). Nancy Miller, January 1982, 


p. 15. 
“Defog with research: See where you're 
going in student recruitment with a pro- 


gram based on market research.” Ed 
ae and Gerald Skelly, May/June 1982. 
p. 19. 

“Fighting bad press: Run an ad campaign to 
counter negative coverage” (advertising). 
Doug Geddie, Tuly/August 1982, p. 40. 

“Guidelines for visiting newspaper 
editors.” Arthur V. Ciervo, September 
1982, p. 41. 

“Guidelines for visiting Tv news directors.” 
Arthur V. Ciervo, September 1982, p. 42. 

“How to place science stories.” Gary R. 
Peterson, February 1982, p. 9. 

“Knowledge is power: Research can help 
your marketing program succeed.” 
Robert M. Smith, May/June 1982, p. 8. 

“Marketing: No miracle cure” (student 
recruitment). Douglas B. Hartford, 
March 1982, p. 40. 

“Mesmerized by measurement? Bam- 
boozled by bottom-lines?” (media rela- 
tions, evaluation). Fred J. Gehrung, Jr., 
January 1982, p. 38. 

“The perfect match: Research lets you help 
students choose the right college” (mar- 
keting). Ronald J. Ingersoll and John W. 
Klockentager, May/June 1982, p. 24. 

“The science news boom: Make it work for 
you.” Laura Freid, February 1982, p. 6. 

“Want national coverage? Planning and 
persistence pay.” Phil Zimmer, March 
1982, p. 30. 

“Winning through persuasion” (communi- 
cation theory). Leatha FE Miloy, May/ 
June 1982, p. 52. 
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Necessity is. ...If there’s no one you can 
delegate to, “invent” such a person, advises 
Susan Mitchell Bistline. In the February 
1981 issue of Association Management, 
she suggests enlisting a colleague to help 
with your writing assignments cr getting 
volunteers to help you with administrative 
work. For a copy of her article, “How to 
Survive on Your Way to the Top” send $3 to 
ASAE, Publications Division, 1575 Eye St., 
NW, Washington, DC 20005. 


Glad you asked that. Your internal news- 
paper can be a tool for staff relations. The 
Harvard University Gazette invites em- 
ployees of the university to write and ask 
“questions about working at Harvard.” 
The re.ponses appear in a column called 
“I’m glad you asked that question,” but the 
paper keeps questioners’ names confiden- 
tial. For a copy, write to Editor Sunny 
MacMillan at Holyoke Center 1060, nu, 
Cambridge, MA 02138. 


“Wired for cable? Don’t miss out on oppor- 
tunities to reach new audiences” (elec- 
tronic media). Harry Durham, January 
1982, p. 12. 


Management 


“Defining the mission of a university.” 
Carol J. Guardo, September 1982, p. 24. 

“18 rules for resume writers.” John William 
Zehring, January 1982, p. 9. 

“Getting ahead: Advice to young col- 
leagues from women vice presidents.” 
Ruthann E. Williams, March 1982, p. 24. 

“The making of a president: Institutional 
advancement professionals move up.” 
Mary Kay Murphy, September 1982, 

. 10. 

“Of publications and parachutes” (awards, 
publications design, management). John 
A. Krider, February 1982, p. 46. 

“Up the advancement ladder: A profes- 
sional’s tips for success.” H. Sargent 
Whittier, Jr., January 1982, p. 7. 

“We the people of case” (Parts I and Il), 
(membership survey, salaries, job re- 
sponsibilities). Judy K. VanSlyke, July/ 
August 1982, p. 27. 

“We the people of case: Part III: Position- 
by-position salary data.” Judy K. Van- 
Slyke, September 1982, p. 19. 

“Women vice presidents: How they reach 
the top.” Ruthann E. Williams, March 
1982, p. 24. 


Periodicals 


“Good friends support good reading: How 
an alumni magazine helps pay for itself” 
(voluntary subscription program). Ron 
Parent, July/August 1982, p. 22. 

“Good reading makes good friends: How an 
alumni magazine supports fund raising.” 
James W. Frick, July/August 1982, p. 20. 

“How readers digest: Tests show how to get 
readers more involved” (market re- 
search). Carol Reuss and Cynthia M. 
Watson, May/June 1982, p. 48. 


Publications 


“Defog with research: See where you’re 
going in student recruitment with a pro- 
gram based on market research.” Ed 
Meek and Gerald Skelly, May/June 1982, 


. 19. 

“Don't be an old foggy: Test for clear writ- 
ing” (readability). Robert M. Smith, 
May/June 1982, p. 13. 

“Designing minds: How designers Heidi 
and Robin Rickabaugh think.” Ann 
Granning Bennett, February 1982, p. 18. 

“Finding your graphic identity.” Norman 
A. Darais, February 1982, p. 22. 

“How readers digest: Tests show how to get 
readers more involved” (market re- 
search). Carol Reuss and Cynthia M. 
Watson, May/June 1982, p. 48. 
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P.O. BOX 593 NORTHPORT, N.Y. 11768 
(516) 261-6622 
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“The perfect match: Research lets you help 
students choose the right college” (mar- 
keting). Ronald J. Ingersoll and John W. 
Klockentager, May/June 1982, p. 24. 

“Of publications and parachutes” (awards, 
publications design, management). John 
A. Krider, February 1982, p. 46. 

“The red and the black: How to produce 
low-cost annual reports that make you 
look like a million dollars.” Barbara 
A. W. Smith-Kirchner, September 1982, 
p. 32. 

“Riding the new wave” (design, graphics). 
Carl T. Herrman, February 1982, p. 26. 


“Showing your colors: How to buy four- 
color printing.” David May, February 
1982, p. 30. 

“Tying it up: How to beat the recognition 
rap.” Marie Avona, October 1982, p. 56. 


General 


“Aiming for improvement” (market re- 
search). Howard R. Rowland, May/June 
1982, p. 64. 

“Comparing face-to-face, mail, and tele- 
phone surveys.” H. Martin Moore, May/ 
June 1982, p. 45. 

“How to design effective surveys” (market 
research). Kathleen Kelly, May/June 
1982, p. 35. 

“Knowledge is power: Research can help 
your marketing program succeed.” 
Robert M. Smith, May/June 1982, p. 8. 

“Meet the 1982-83 case Board of Trustees.” 
October 1982, p. 6. 

“A mind for all seasons: Astronomer, an- 
thropologist, reformer: Tony Aveni is 
Professor of the Year.” Anne Lowrey 
Bailey, October 1982, p. 12. 

“Mindpower marches on: A sampler of 
corporate-campus links” (corporate rela- 
tions). Patricia LaSalle Alberger, October 
1982, p. 20. 

“1982 case Recognition Program Awards.” 
October 1982, p. 31. 

“Perils of the good cause” (ethics of institu- 
tional advancement). Robert L. Payton, 
November/December 1982, p. 8. 

“Public vs. private: The issues facing 
schools.” Christopher Berrisford, March 
1982, p. 10. 

“A salute to excellence: 1982 CAsE award 
winners.” July/August 1982, p. 12. 

“We the people of case” (Parts I and II), 
(membership survey, salaries, job re- 
sponsibilities}. Judy K. VanSlyke, July/ 
August 1982, p. 27. 

“We the people of case: Part III: Position- 
bags salary data.” Judy K. Van- 
Slyke, September 1982, p. 19. 

“Why I teach: Connecting the generations” 
(Professor of the year finalist). Sol Git- 
tleman, October 1982, p. 17. 

“Why I teach: Pursuing the resources” (Pro- 
fessor of the Year finalist). David W. 
Brooks, October 1982, p. 18. 

“Why I teach: Sharing the excitement” 
(Professor of the Year finalist). Richard 
Kieckhefer, October 1982, p. 16. 
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